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Name of the Faculty Dr. A. Sita Madhavi

Designation Professor

Department Management Studies

Area of Interest Marketing management, Supply Chain
Management

Subjects Taught Marketing Management, Supply Chain

Management, Entrepreneurship, Operations Management

JNTUH Registration Id | 9270-151221-162216

College Staff Code SC 1129

Official Mail sitamadhavi.mba@gcet.edu.in

Educational Qualifications:

S.No. Degree | Specialization University/College Year
1. PhD Marketing Management Osmania University 2008
2. M.B.A | Marketing Management Osmania University 1999
3. B.Sc Micro Biology Osmania University 1997
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S. No. Publication details
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Experience:

Teaching 23 years
Industry -

Research 14 years
Total Experience 23 years
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